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Abstract: The main purpose of this scientific report is to present the statistical approach and the need to change
the design of consumer research in the presence of homocascularity. With respect to the main goal thus defined,
the following scientific tasks can be differentiated.:

1. Presentation of the types of design of consumer surveys using parametric and nonparametric statistical
tests.

2. Definition of the concept of homosquality through the prism of parametric and nonparametric statistical
tests.

3. Explain the need to change the design of consumer research in the presence of homogasity.
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