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Abstract: The outbreak of the COVID 19 pandemic in the last year and a half is the main reason for the
occurrence of a serious economic crisis, both in Bulgaria and worldwide. A humber of economic sectors have been
drastically affected and continue to suffer negative consequences. One of the most affected areas is retail: many outlets
have been forced to close for long periods of time, and those that have continued to operate in a state of emergency
have been severely hampered by the strict measures imposed by in order to prevent the spread of the infection. On the
other hand, consumer behavior has also changed significantly - demand for food and basic necessities has increased
significantly in order to replenish. It turned out that in such conditions of isolation it is necessary to look for
alternatives for shopping related to online shopping and home delivery. In the present study, an in-depth study of
consumer resistance to the perception of a new product (online shopping from hypermarkets, supermarkets and
neighborhood stores with home delivery included) in the context of the COVID crisis will be conducted.
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