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Who and what caused the unstable boom and later on the financial collapse and the economic 

crisis in the USA: The paper reveals the essence of the unconventional “quantitative easing” monetary policy 
and disputes some of the myths that media and some analysts have developed about the program.  Through 
analyzing the three phases of quantitative easing and their effects on key macroeconomic indicators the paper 
tries to determine if they have reached their stated by the Federal Reserve goals.  

Key words: Interest rate, Federal Reserve, Quantitative easing, Federal Funds Rate, Mortgage-  
Backed Securities, T-bonds, FOMC, financial crisis, open market operations. 
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The importance of the systemic risk in terms of macroprudential oversight:The financial sector is 

often described with the term “interconnectedness”. It simply means that the individual financial institutions are 
so heavily linked with each other, that if some stress scenario appears, somewhere over the whole system, it 
will result in dramatic problems.The mission of the macroprudential oversight is to prevent the financial system 
from different risks and negatives, using a wide variety of tools and instruments. 

Key words: Systemic risk, Macroprudential oversight, European Banking Authority, 
interconnectedness, Stress testing, Toxic Assets 
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International system for market indices: Markets are places where different expectations collide and 
form a concrete trend. Markets are vulnerable to different events, such as the “black swans”. Beating the 
markets is described as a “mission impossible”. That is why, all the investors or speculative traders just try to 
go with the market and to guess its trend. Making it possible is closely connected with the market indices 
information. 

Key words: Markets, Market indices, Speculative trading, Black Swans, Volatility, Financial Crisis, CFD 
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Games and economic planning: The paper justifies the necessity to introduce game theory in 
economic modeling and analysis. Game theory is a study of strategic decision making. In the view point of 
Roger Myerson game theory can be defined as “It is exactly the study of mathematical models of conflict and 
cooperation between intelligent rational decision-makers” [1]. According to Wikipedia “Game theory is mainly 
used in political science, psychology, military operations, economic and others” [2]. The aim of this paper is to 
combine a specific concept from decision theory (game theory), called minimax with a particular problem in 
economic modeling.  

Key words: game theory, decision making, conflict, cooperation, economic modeling, minimax. 
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Advantages and consequences of the urbanization in Bulgaria – Urbanization is not a new 
phenomenon. However, it still raises interest of scientific research. The main reason is the unremitting society 
development that causes further change in the dimensions of the urbanization, and respectively in the 
circumstances and consequences related to it. 

Key words: urbanization, advantages, consequences. 
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Opportunities for rural tourism development in Bulgaria through the funding opportunities 

provided by Rural Development Programme: The paper analyses  the funding opportunities provided by 
Rural Development Programme in Bulgaria during two planning periods of European Union with focus on 
encouragement of rural tourism as a precondition for local economic development in rural municipalities. A 
comparison between both periods’ priorities and planned measures is implemented. Some proposition for 
improvement of programme management are presented. 

Key words: Rural tourism, European funding, Rural Development programme 
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This paper presents the creation and activity of  Ruse Chamber of Commerce and Industry (RCCI). The Ruse 
Chamber of Commerce and Industry (RCCI) dates back to 1895 and is one of the four oldest Chambers in 
Bulgaria. The Ruse Chamber of Commerce and Industry might be described as "Mid-Atlantic" – that is, it has 
adopted features of both the continental European chambers, which focus on business and trade activities, 
and the American chambers, which focus on the economic development of their cities. 

Key words: creation, activity, industry 
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Analysis of administrative service upon application for the grant of monetary unemployment 
benefits: The paper discusses administrative service upon application for the grant of unemployment benefits 
in the following directions: essence and classification; planning of operations in the process of service; material 
and technical, information and personnel provision. 

Keywords: service, administration, resource provision, services G2C 
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Possibilities for the application of electronic signatures in Bulgaria: Electronic signature is props 
of electronic document for his defense of falsification. The certificate of a qualified electronic signature can be 
used to secure Internet commerce, e-banking, signing contracts, orders, invoices. Electronic Signature saves 
money for businesses and citizens and allows optimization of the administration. 

Key words: Electronic signature, Certification services, E-services. 
 

 
  ( . Digital signature)     , 

     .      -
,  ,        

,            
 ,            

.        ,  
   ,       
           

    . 
     ,  

      -   ,    
 ,     . 

         
( )        ,   

    ,     
. 

       . 
        

,        .    
     ,       

,        ,   
    . 

         
         

,           
,            
.         

[7]. 
 

 
            

  ,       
        

      .     
         

 /       [4]. 
     ,    

              
.           

- 49 -



                                           – ’14 
 

 

   ,  ,   , 
,  [6].  

 
 

    Website 
„  “  http://www.stampit.org/ 
„ “  http://www.b-trust.org/ 
„ "  http://www.infonotary.com/  
„ ”  http://www.spektar.org/ 
„  ”  http://e-sign.sep.bg/ 

 
 

   ,       
        

     
    

       
   

    
   

   
     
  
    
   
      
      
     

  
        2004 – 2010 

          
,  -       250   [5]. 

 
 

.1 
 

2004 2005 2006 2007 2008 2009 2010 
%  %  %  %  %  %  %  

 5,2 903 7,4 1 472 20,2 3 995 27,9 6 398 40,4 10 038 45,5 12 068 48,3 14 698 

   : 
10 - 49  

 4,7 637 6,1 976 17,4 2 732 23,2 4 278 35,3 7 040 39,7 8 159 42,0 10 420 

50 - 249  
 5,9 181 12,0 377 28,8 987 43,8 1 701 58,8 2 489 63,4 3 299 74,7 3 675 

250 +  
 14,8 85 21,3 119 47,6 276 70,3 420 75,4 509 81,3 611 87,4 602 

 
  

- 50 -



                                           – ’14 
 

 

           
     : 

1.          
  .         
         

.        ,   
  .         —   
    ,         — 

        
       .     

    (     ).      
    .     

,       , 
   .    

        
     .    

  ,      , 
        ,      

  .         
,    ,    

 ,      .  
            

         ,   
           

       . 
           

            
       . 
   ,      

 ,      .  ,   
,  ,      

  .          
,     ,   ,  
  ,     [7]. 

  ,        
        .    

            
,         .    

    .  08.04.2014 , Microsoft 
   Windows XP,         

           
 .       

  Windows,    Linux    
 . 

         
 ,            

     . 
 
 
 
 

- 51 -



                                           – ’14 
 

 

        ,  
     ,    : 

         . 
      . 
        . 
         

  ,           
. 

         . 
       : 

     .        
 ,         

   ,   . 
  .        -  

          
  . 

     .     
          . 
           

    : 
            -

   . 
           

  .       
          . 

         .   
           

  . 
       .       

     ERP      
      ,   eFaktura.bg 

[1]. 
   ,         . 

          
    .    
          :  

        .  
      ,     ( )  

          
   ,      

  18 .  .  
           

.   ,      ,  
          , 

      .  
          

  .       
      -     

,       .     
     3        3  30 

- 52 -



                                           – ’14 
 

 

,        ,    
   -   ,     50%10 [2]. 

  
 

      ,        
   : 

    ,         
 -  . .          

  
           

     -      
         

      .  
         

    -     
   ,        

     .  
       ,   

       -      -   
        . 

 ,         
   -         

   ,        
       .  

    ,        
  : 

         
          

    . 
         

 . 
           

        . 
    ,      

 .           
 (      ),    
         .  

    „   – ,     
- ”.          

         , 
   .   ,        

  .  
 

  

- 53 -



                                           – ’14 
 

 

 
[1] B-Trust (2014). B-TRUST -    "  - ", 

   [https://www.b-trust.org/bg/] 
[2]     (2010). -   :     

-   ,   [http://ime.bg/uploads/bf80fc_EGovSIgn_ 
Mar08_2009.pdf]. 

[3]   (2001).       , 
 . 34  6  2001 .,  . . .100  21  2010 . 

[4]      (2014).     
 ,      

,   [http://www.crc.bg/files/_bg/Register_site_22012014.pdf]. 
[5]  (2013). ,     ,   

[http://www.nsi.bg/bg/content/2846/ - - - - -
] 

[6] Spektar Org (2014).       
,   [http://www.spektar.org/certificates6.html] 

[7]  (2013).  ,   
[http://bg.wikipedia.org/wiki/ _ ] 

 : 
   ,  „  “, 

  „  “, e-mail: mcpetkova@gmail.com 
 

  . 
  

- 54 -



                                           – ’14 
 

 

 
      –  

   15 
 

:   
 : . -    

 
The rating system of Bulgarian universities – status and issues: In this paper is discussed the status 

and problems of rating system of Bulgarian universities. It is motivated that the rating system is essential for 
improving the quality of education at universities but it collects data from different sources and gives. However, 
reliability of collected data and proper results from the rating system are issues that still have to be debated. 

Key words: Bulgarian universities, Rating system. 
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Specifics of the EU in comparison with other international organizations: The paper has the task 
to explain the differences between the EU and other international organizations, as well as show that the first 
is a unique type of organization with its specific relations and structures. A comparison is used to briefly explain 
the differences between the EU and the regional organizations and the specifics of the EU as a unique 
organization. 

Key words: European Union, ASEAN, Mercosur, OESC, Integration Process, Regional Organizations, 
Cooperation, Economic Unions 
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Abstract: In the context of the forthcoming elections for members of the European Parliament and 

with a view to the changes introduced by the Lisbon Treaty, European Studies Club initiated a local campaign 
named “Master of European affairs II”. The aim of the initiative is to analyze the trends and attitudes of the 
citizens of Ruse towards the European Union, the European Parliament and Bulgaria’s EU membership, thus 
raising awareness about the current EU’s political agenda and the European elections in particular. 368 
respondents took part in a survey that was conducted as a part of the campaign. The paper presents the 
results of the inquiry.  

Key words: local campaign, current European issues, elections, European Parliament, survey, trends, 
attitudes, Ruse, Bulgarian members of the European Parliament, Bulgaria’s EU membership, voting, European 
institutions, expectations, conclusions. 
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Research on the political advertising of the “Reformatorski blok” party (Euro parliament 

elections 2014) : This paper discusses the political advertising of the “Reformatorski blok” party and the effect 
that it has over society. The paper also examines whether or not its advertising is efficient. A survey has been 
made and the results are analyzed in the following text.  

Key words: Political advertising, Euro parliament elections, “Reformatorski blok” party, Survey. 
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Research on the political advertising of the political party GERB for the euro parliament elections 

of 2014: The paper aims to clarify the quality of the political advertising of the political party GERB, to discuss 
what kind of impact it has made on society. A survey was made and the results of which are analyzed in the 
following text.  

Key words:political advertising, political party GERB, euro parliament election, survey 
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Globalization and Culture 

 
:   

 : . -    
 

This paper aims to introduce the reader to the overall influence of the integration process that is 
Globalization. Different references have been used to outline various specific points that that are reached in 
the paper. The work will give readers a comprehensive view of the overall influence that globalization exerts 
on the rest of the world.  

Key words: Influence, Globalization, cultural identity. 
 

Globalization refers to the integration of economics, industries, markets and cultures 
in order to achieve a broader outlook of an interconnected and interdependent world with 
the aim of achieving a global society. Globalization can be seen as a social and a cultural 
process in which individuals coming from different cultural backgrounds find ways to 
interact with one another, this integration process is exposing people to different methods 
of thinking. Globalization is an overwhelming world trend. Multinational corporations 
manufacture products in many countries and sell to consumers around the world. Money, 
technology and raw materials move swiftly across national borders along with products 
and finances, ideas and cultures circulate more freely. As a result laws, economies and 
social movements have begun to form at the international level. As human communities 
share their experiences through the global networks of work and information, a greater 
cultural understanding develops that may help improve the lives of individuals and their 
families. Said differently, globalization is a phenomenon created through human activity 
that in turn constantly changes human activity and behavior. Thanks to online possibilities 
people have begun to experience what the world truly represents and each person finds 
that there are similarities between each culture thus fostering a yearning for more 
cooperation in all aspects of life.  
 

 Globalization leaves no stone unturned. As current globalization seems to demand 
comprehensive transformation of a society, its impact on language and culture can be 
detected in every facet of life [3]. If the term globalization is used to refer to the 
phenomena that involves sweeping and comprehensive changes across the world then, 
needless to say, globalization is not a new concept. The whole world has been 
experiencing globalization since ancient times. Human history can be perceived as the 
process of globalization from its inception. The Roman Empire globalized its values within 
its own borders also modernization and industrialization can be seen as globalization 
processes by their own right. The end of the cold war coincided with the collapse of the 
Soviet Union and opened the floodgates of globalization whilst the demand for a global 
economy has accelerated the process. It should be noted however, that people’s earnest 
desire for permanent world peace has been the driving force. Geographically, in the 
western world, globalization has reached the stage where national boundaries might 
disappear very quickly and at the same time many nations are still resisting pressure to 
conform to the western style of globalization. The current conflicts involving the Islamic 
nations, at least partially, stem from the Islamic world’s rejection of the western 
globalization process. Despite this globalization strives even onward, expanding its 
influence across the world and exerting constant changes to cultures throughout the world. 

To a large extent, globalization promotes integration of the world and calls for the 
removal of all cultural barriers. Although globalization is a vital process toward transferring 
knowledge and education to the world, it still has its negative effects on most cultures and 
civilizations. Its impact on cultures, in the case of the Arabic culture, is relatively 
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controversial. Critics of globalization argue that this cultural invasion will lead to the 
disintegration of identity and the spirit of culture, such nationalists condemn the influences 
of globalization on their culture.  Conservative Arab nationalists and fundamentalists argue 
that their culture cannot adhere to many globalized notions, because of this belief any 
attempt at globalization is seen as a form of cultural-dominion by most Arabs. In opposition 
cheerleaders of globalization consider the decline of most cultural distinctions as a sign of 
bettered communication with the rest of the world, a steppingstone to the integration of 
societies and a hope toward the unification of civilizations. But as a whole the 
endangerment of culture remains the primal worry of all of the counties affected by 
globalization.  

A culture can be seen as the way of life of a people through which they humanize 
and socialize nature. It implies a world-view, a value system and a network of social 
relationships, culture is not set in stone it is ever growing out of selected customs and 
habits. [2] Webster’s Third New International Dictionary defines culture as the “total pattern 
of human behavior and its products embodied in speech, action, and artifacts and 
dependent upon man’s capacity for learning and transmitting knowledge to succeeding 
generations”.  

Various cultures can be divided and analyzed in terms of three dimensions [1]. At 
the first level humans relate to nature and life, they produce and use goods, and eventually 
exchange them. The second level relates to symbols and rituals which help the humans to 
structure social relationships, build communities and various celebrations. The third level is 
the quest for the ultimate meaning in life that offers goals and motivations. Religions and 
ideologies provide answers to this quest. These three levels provide identity to a social 
group and help distinguish it from others. 

The way globalization enhances cultural identity throughout the world should also 
be noted. In the new era people become much more concerned about the uniqueness of 
their own culture. Cultural identity provides the global significance of local knowledge and 
the sense of self, community and nation [4]. Deng points out that cultural identity answers 
the questions of “Who am I?”, “Where are we going?” and “What do we Have?” since 
people construct their identities by drawing from their cultures, they will defend them. In 
hindsight globalization actually brings much more awareness of cultural identity then 
before.  

Globalization affects culture in basic ways. One such way are teens in the US who 
learn Japanese culture through comic books and animations, and likewise Japanese teens 
learn about the US through TV shows and movies made by Americans. With the influence 
of fashion, culture and music globalization reaches new heights by incorporating different 
styles, traditions, and musical genres they reach out to millions throughout the world and 
that kind of influence has ramifications so deep that they affect the everyday life many 
people. Cuisine can also be considered an aspect that globalization has managed to 
influence and distribute. Take Japanese sushi that was traditionally a Japanese only 
cuisine but nowadays can be consumed in virtually any country in the world, French 
pastries to “American” fried chicken can be found from Moscow to Hong Kong and people 
are grateful for such intercultural sharing. 

 
 In conclusion it is fair enough to say that globalization is a strive for humanity to 
breach the gap that its various cultures have so meticulously created over humanity’s long 
past. By embracing each culture with patience and understanding we might just come one 
step closer to the concept of the “global village” 
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Globalization and Cultural Change 

 
:   

 : . -    
 
Abstract: This work analyses the factors of globalisation, influencing the cultural development within a 

country and its influence on local population. The emerging impact of global brands and their spread mainly in 
developed cities is causing a threat for the existence and maintenance of local companies. Essential aspects, 
considered in the paper are the importance of intercultural travel, as well as the concept of “brain-drain”. On 
the basis of continuous research, the major causes for growing interconnectedness among society are 
explored.  

Key words: globalisation, culture, borders, multilingualism, “brain-drain”, poverty; 
 

INTRODUCTION 
The process of globalisation is gaining an increased importance in recent years. It is 

affecting citizens of each age group- without taking into consideration their cultural 
background. Since it plays a vital role in our way of life, it has a major impact on the change 
and development of our own culture. In today`s life it is generally enforced by various 
methods - through the open market economy, internet, media – including news and social 
media, popular culture and various international organizations, aiming for a unified 
humankind.  

The work also emphasizes on the importance of understanding different cultures as an 
essential factor in maintaining world peace. By increasing the social interactions worldwide, 
the society will achieve better understanding of neighbouring countries. To solve the issues 
that globalisation is causing, many researchers have proposed distinct methods of dealing 
with „brain-drain“, global marketing, which also result in poverty in developing countries and 
the disruptive effect on cultural diversity. Main objective of the work is to propose 
understanding of essential aspects of the impact of globalisation and basic solutions for its 
negative consequences.  
 

LAYOUT  
The pace of global integration is growing significantly and the world is unifying 

humankind all over the world. The causes with major impact are the rapid development in 
technology, communication, transport and scientific achievements. They have led to the 
vanished national borders. Due to the spread of social media, today it is absolutely possible 
to communicate cost-free with people from the other part of the globe. Currently the amount 
of phones are much more than the population and with the escalation of smart phones each 
one of us is capable of searching information, socialize and entertain instantly. Undoubtedly, 
the dominant social media not only in Bulgaria, but all over the planet is Facebook. The 
purpose for its creation is society to have the opportunity to “share and stay connected with 
their friends and the people around them”, followed by the logic that “if people have control 
over what they share, they will want to share more” and “if people share more, the world will 
become, more open and connected. And a world that`s more open and connected is a better 
world.” This interconnectedness has extended social relations. 

The internet, also referred as the “network of the network” is the most affiliating factor 
for globalisation and the fastest and easiest way for unification of people all over the world 
by their common interests. There are variety of methods for achieving it – through video 
sharing websites, social media, world news, publications and last, but not least is the role of 
celebrities. They are an integral part of the popular culture- the other key player in the 
process of globalisation, which encompasses the collection of common activities and 
interests, all the movies, TV shows, music, etc., aimed at the general mass of people.  
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For the purposes of greater globalisation and cultural openness the increasing number 
of multilingual people is a necessity. By learning foreign languages people are able to 
communicate and interact with the rest of the world. For the purposes of the European Union 
and greater integration of the member states citizens, it is insisting and supporting the 
learning of at least one foreign language. There is also the aspect of ending the 
multilingualism and turning the English language into lingua franca. Despite the fact that 
national languages are main distributors of local and group identities, there is a need for a 
universal language to ease the global communication – the means for assuring improvement 
in productivity and education. Thus, the question is raised concerning the most valuable 
achievement on an international level – preservation of national identity or accomplishment 
of global integration. This will lead to major improvements and undoubtedly will change the 
humankind`s way of life. 

The rapid technological development contributed to the progress of transportation 
and brought closer the international travel to society. Also referred as cultural travel, it is 
based on living in a foreign country with the purpose of cultural exchange and discovering 
the local population - in more particular their traditions, values and culture. Today, it is 
absolutely conceivable for a traveller to visit another continent within only one day. Thus, 
international travel creates a prerequisite for cross-cultural communication and maintaining 
world peace, by exploring foreign cultures. In this way travellers may find out the existing 
cultural similarities or adopt some of them in their own country. The business travellers are 
also common, their goal is to explore foreign business ideas and to implement them back in 
their homeland. We need to take into consideration the promptly emerging 
comprehensiveness of global brands. Example for that is the international popularity of fast-
food chains like McDonald`s. They are known worldwide and have contributed to the 
Americanization and globalisation of fast-food. It seems that the American culture 
differentiate from the Bulgarian, since in Ruse the local population is “not lovin` it” and the 
global fast-food chain was shut years ago and is still not opening again. 

On the other side essential aspect of the effect of globalisation is the changing food 
culture. For those of us, living in big cities there is great possibility to experiment with the 
local cuisine of a foreign state and improve the diversity of our diets. With the open market 
economy and expansion of transportation methods, we are able to smell, taste and enjoy 
the food of every corner of the world- no matter whether it is Chinese, Italian, American or 
any other. It is not necessary to go to Japan to experience the taste of Sushi or to travel to 
Italy for some pasta.  

One of the drawbacks of cultural globalisation are the consequences of transforming 
all cultures into one homogenous. There is a risk of disappearance for languages and 
traditions of less influential countries. Since local customs and languages are a trait of their 
identity, globalisation represents a disruptive effect on national identities. The appearance 
of one dominant culture will lead to a complete transformation of world population, but it also 
raises the question: Why the world needs so many diverse cultures, when it is trying to unite 
us in each possible aspect? 

Another objection, concerning globalisation is the concept of “brain drain”. It 
represents the migration of educated and professional workers, who settle in another state. 
The problem often stems from the opportunities provided by developed countries. The flight 
of human capital is a problem concerning the whole population within the developing state. 
I am convinced that those citizens are essential for the future progress of the state and 
transforming it into developed country, but the open job market and the global integration 
make it harder for the state to attract its locals. Citizens are those who should educate, 
improve their knowledge and capabilities and then implement them in their own homeland. 
Thus the world will develop and improve the life not only of themselves but also of 
humankind.  
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The introduction of global marketing is a crucial problem, which should be taken into 
consideration, when discussing local companies and the deeper economic 
interconnectedness. The foreign fancy and expensive advertising campaigns look more 
attractive than those of the locals and the attention of customers is easily attracted. The 
commercial advantage contributes for the reaching of a larger consumer community. Thus 
national economy might be affected by increasing poverty, which is another global issue. In 
order to reduce poverty the wealthy countries should import more goods and services from 
the developing countries and not vice versa.  

 
CONCLUSIONS AND FUTURE WORK 
For the above mentioned reasons, it seems to me that the world is meant to be global 

and I would also say that it needs to unite in order to survive and overcome its issues. 
Humanity is facing a number of challenges to deal with. Due to the global commitment to 
strengthen international organizations and treaties, I am inclined to believe that the world`s 
unification is moving forward to removing barriers and gathering the society much closer. 
The rules of worldwide commerce and communication lead us to rethink the idea of “one 
world- one culture”, which is followed by the logic for need of global language. It raises also 
the question whether the removal of barriers will lead to solution of the poverty issue. 

We are not living alone, on our planet Earth there are 7 continents, 196 countries with 
6909 official languages. In order to improve our communication, development of societies 
and interconnectedness we are supposed to cooperate with each other. The previously 
discussed effects of the globalized cultures and most importantly the aspect of intercultural 
communication brought me to the question for the exploration of not only different cultures 
but also different planets - Are we, the humankind, prepared for discovering the galaxy  
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Globalization and Cultural Diversity 

 
:   

 : . -    
 

Effects from globalization process over the cultural development and cultural life in Europe: This 
paper examines the importance of the topic concerning multicultural integration and management on global 
level comparing Europe to other parts of the world. Specific emphasis will be put on diversification of culture 
and the need of the society to be aware of tendencies and how to react to them. Key figure will be Europe, 
along with its countries - main drivers of cultural development, compared to other world powers in this term. 
The analysis will provide useful information and knowledge about the forms of cultural evolution that exist in 
societies. 

Key words: Globalization, cultural orientation and views, Europe, China, selfness 
 
INTRODUCTION 
The process of globalization requires preparedness, stability and knowledge about 

multicultural crossings, identities and phenomena. Just like a living creature, it has 
advantages, disadvantages and can affect the cultural orientations in different aspects, ways 
and levels. The overall feeling is that globalization performs as a swift and quick very often 
unexpected change in perceptions and views, in technologies and generations and it usually 
brings tension, anxiety, loss of personal opinion and identity and confusion despite all 
positive development factors that we already know – integration, development, 
competitiveness. The main problem with globalization comes from the inabilities to adapt to 
the positive results that are needed. 

 
POSITIVE ASPECTS OF GLOBALIZATION 
The main positive effects that globalization has over culture are the connectivity and 

the adaptability of the different cultures towards each other, as well as the integration of 
values in the vast intercultural communication. No matter if we speak about trade, 
economics, social aspects, civil or military defense and all other spheres of 
cultural/political/social life, globalization has a boosting effect on those who are strong by 
themselves. Who are the winners of globalization worldwide? China, Russia, the EU, the 
USA. China has the most outward and visible potential to create a global connection with all 
continents. Why is this so – maybe the truth lies in the cultural identity of the Chinese – they 
are more adaptable to changing circumstances, they are creative and quick-minded. As 
technology evolves, China has increasingly become the most important among the strongest 
countries in the world. It has again become an empire, but now in the essence and meaning 
of globalized and developed country with resources in cultural dimensions and values 
spreading throughout the world. Industries, market shares, influences in technological 
advance and innovation development – the Chinese have evolved in a way much faster than 
many European countries for example. The USA depends on Chinese production and 
productivity nowadays and has become one of the biggest debtors in the world. In my 
personal analysis and perception towards the geopolitical structure of today’s society and in 
cultural terms China ranks first in adaptation and availabilities. The Chinese people have 
preserved their identity, traditions, prosperity - they have preserved their “selfness”. This is 
a very important aspect of globalization. To stay who you are and evolve in the same 
process, to adapt to the changing world.  

Negative aspects of globalization 
In this aspect, the main problem with globalization arises from the loss of identity. 

People can learn many new languages, people have almost no barriers to communicate, 
share beliefs, emotions and ideas by means of technologies, cooperation and creativity. 
Communities and societies have so many opportunities to grow and differentiate themselves 
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from all the rest that confusion and loss of the own perceptions, culture and values becomes 
the initiation of “development”. There is a lack of ability to differentiate between what is right 
and wrong – is it right to follow religion, is it right to follow politics or is it right to just establish 
a personal way of thinking and not to be influenced by any other understanding of the world? 
There are no basics because the basics have not been clearly outlined. Who am I and what 
is my culture, what is my origin and where do I belong to? Cultural aspects have become so 
blurred that the new generations lack the knowledge of the past and of what has been there 
before them. The speed of progress and development has increased to unimaginable 
measures and cultures/civilizations of the past are not here today, they have been the 
outcasts of a society full of novelty and chaos among pretensions for democracy, liberalism 
and respect for individuality and human rights. Examples of unsuccessful cultures we can 
find anywhere – from the extinct already small tribe cultures in Africa or Europe to languages 
with great and interesting past and history like Oscan (spoken in South Italy), Chorotega 
(spoken in Costa Rica), Ahom (nearly extinct language spoken in India) etc.  

 
Europe and culture 
The main point of all said is: How does Europe evolve in the middle of all these 

changes, fluctuations and instabilities? Has Europe cultivated its diversity in cultural terms? 
Has it preserved its “selfness”? Which one weighs more – positive sides or negative aspects 
to globalized Europe? To answer these topical questions there is a need of investigation of 
several pinpoints and key issues that lay the foundations of Europe as it is today – from the 
past to the future. Germany, Ukraine, Russia, France… These countries can provide us with 
their vivid and broad experience and their differences in cultures and mentalities, their ways 
of development throughout the years.  

 
Germany and France 
Germany, on the one hand, proves to be a stable and straightforward country. The 

Germans are in the middle of almost everything. They tend to be appropriate, specific and 
on time. Some may call them dull, others – well-aware of how to live. The idea here is – after 
so many years of devastation and tyranny the society has evolved to a stage when 
democracy is felt within the living spaces of the people in the country. The so well-known 
European values of human rights preservation have become part of this society. The same 
goes for France with the exception of the fact that the French people are particularly nation-
oriented. They keep to their language and culture so tightly that sometimes they ignore what 
happens and occurs around them on a global level. 

 
Ukraine and Russia 
The main difference, on the other hand, comes with Ukraine and Russia. It is a 

specifically hot topic to speak about but along with and behind the scenes of what has 
happened and whose interests have been curved and maintained, the cultures of these 
nations say something quite visible and easy to recognize: “Dear Europe, postpone 
globalization”. So how do these countries evolve together? Is there a possibility that they 
cooperate and help each other without violence and without someone losing their identity 
and cultural beliefs? Future will tell for certainty. For now, the world is left with the scent of 
a broken image about the global issues that occur on a daily basis. When it comes to these 
two countries, fear, instability and loss of uniqueness and ideology/ identity is often heard 
of. 

 
Mass communication 
Undoubtedly, the most explicit way to not only inform, integrate and spread values and 

common interests worldwide but also to manipulate, and to often keep the truth hidden is 
mass communication. “In reality, globalization has been around since the beginning of 
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mankind. We merely evaluate its history according to various phases of paradigms. But one 
thing is sure, as transportation and communication increase in speed, the process of 
globalization becomes more and more apparent. As globalization speeds up, we become 
more aware of it and this increase, in comparison with past percentages, causes everything 
in the world to become influenced more quickly.”[1] The internet and mass communications 
made globalization so quick that some small cultures vanish whereas the biggest ones, even 
though not always better ones in terms of morals and values, have become overwhelmingly 
popular and looked up to. Europe at different speeds, we may say, is the key term to express 
how different cultures and countries share views and exchange cultures between 
themselves. Some move slowly, while others are fast but the outcomes depend on the 
stability and capabilities of the society that evolves the culture. “Particularly in developed 
countries, where the population is becoming more and more aged, coupled with the rise in 
unemployment, the obligations of being a social state and providing systems of social 
security have become an unbearable burden. As a result of this, developed nations and 
popular name brand manufacturers have begun locating their production sites in other 
countries where labor is inexpensive. Multinational companies/brands, which formerly only 
sold products to countries, now as active operatives in a country, either affect the country’s 
entire economy, or are affected by its economic makeup.”[2] This aspect of globalization 
implies the overall acceptance of the process as so enormous that it can actually affect a 
whole economy. This aspect should not be overlooked at all. It clearly addressed the 
potential of destructive and violent atmosphere, even though it brings fortunes and 
prosperity for those who develop perfectly in it. 

 
CONCLUSIONS AND FUTURE WORKS 
Globalization in practical terms affects enormously the culture of peoples and paves 

the way for, either their prosperity, according to what people need, or their extinction due to 
inadaptability or incapability to stay on top. The same goes for people. If you cannot prove 
yourself you cannot succeed. “A feeling of belonging is an essential part of an individual's 
sense of well-being. But such has been the pace of European integration that it has 
produced a backlash among people who fear the old certainties are disappearing. As 
integration in the European Union continues, more national sovereignty is pooled, and more 
of the power moves to the center, to Brussels, which seems remote and opaque.”[3] Do not 
stay confused. “Stay hungry.”[4] What should be clearly remembered and understood is the 
fact that globalization provokes reaction. It is a provoker and not a reaction by its essence. 
In practice, globalization affects everything in the daily life of every citizen. In cultural terms, 
people need to be aware of the dangers that globalization brings along with the positive 
outcomes and be prepared to outdo the first ones. Cultural identity should be preserved. 
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How Globalization Affects National Culture 

 
:   

 : . -    
 

Abstract: We live in the 21st century when globalization has affected our way of living to a great extent 
and is developing and expanding at a much faster pace than scientists have predicted. However, culture is a 
stable and tangible system and has many layers that have been formed over the centuries. On the other hand, 
due to the development of technology, globalization affects each culture to a certain extent. This paper 
examines how much globalization affects the Bulgarian culture.  

Key words: globalization, culture, traditions, homogeneity, European Union, change; 
 

INTRODUCTION 
We live in a globalizing world and not globalized yet. Globalization per se gives the 

impression that all the countries or a group of countries, sharing the same values and 
understandings, would become to a certain extent the same. This means creation of a 
homogenous world – as far as culture, economy and business are concerned. And 
homogeneity leads to unification. In this connection, what ‘National Geographic’ gives as 
definition for this term is:”globalization is the connection of different parts of the world. 
Globalization results in the expansion of international cultural, economic, and political 
activities. As people, ideas, knowledge, and goods move more easily around the globe, the 
experiences of people around the world become more similar.” Furthermore, according to 
the Business dictionary “globalization implies the opening of local and nationalistic 
perspectives to a broader outlook of an interconnected and interdependent world with free 
transfer of capital, goods, and services across national frontiers.” [1] Obviously, this 
fashionable term has several directions for interpretations and it seems that they are all 
interconnected. On the one hand, there is the business and economic dimension; on the 
other hand, is the culture. Culture has always been affected by what is happening in the 
economic and political life of a country.  
 

LAYOUT  
Globalization, though, is determined not only by political and economic aspects. Its 

social and cultural dimensions are increasing more and more not by decades, as it used to 
be, but by months. Globalization affects to some degree our way of living, the products we 
consume daily and perhaps our habits. Globalization, however, does not affect to a greater 
extent the way we, as a Bulgarian nation, perceive the world, our beliefs and traditions, i.e. 
the layers of our culture. Such an example is the European Union. The motto if the EU is 
“United in diversity”, i.e. learn to tolerate the others, not make them live according to some 
standardized beliefs and creating a unified culture. We are reminded of that slogan daily and 
the global impact of the EU has increased significantly. From bird’s eye view we could see 
the following picture – the world powers and economic leaders, those are the USA and 
Europe, are copied all over the world. Even the non-western oriented nations have adopted 
and continue adopting common understandings and aspects of culture. Among the most 
evident signs of globalization is the American style of living. The most popular type of 
clothing today is jeans and it is typically associated with America as it was the Americans 
who popularized them. But hardly did you know that jeans were “forged from different 
cultures. They were developed by a German immigrant; their denim comes from the name 
of the French town where it originated (de Nimes); and "jeans" comes from "Genes," a name 
used to describe a style of pants inspired by the pants worn by Genoan sailors”. [2] This is 
an evidence of how a common type of clothing having become popular worldwide is in fact 
a multinational product.  
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Furthermore, there is another question – now, that we are not globalized yet, there are 
physical and geographical borders. However, when the world becomes globalized does it 
necessarily mean that we remove the borders?  Today we do not remove geographical 
borders around countries, simply because these countries cooperate with each other 
perfectly well either from distance, or representatives travel and meet face to face. The 
example of the European Union is valid here. Despite the shared values and 
understandings, each member state has its culture, history, traditions and the like. They do, 
of course, overlap and look alike but do the members of the EU really want homogeneity 
when it comes to culture – the deepest roots of what each nation is? The Members of the 
European Parliament, for example, gather together and make decisions based not on 
national interests, but on common interest. It is not a coincidence that MEPs are divided in 
European parties according to shared values, and not according to their national parties. Up 
to now, this situation has been acceptable and the model of the EU is applied worldwide. As 
everything else, however, the situation today will not be the same tomorrow and things will 
change for better or for worse.  

This rapid change is inevitable due to the immense development of technology. One 
change occurs on the one side of the globe and just like an infection it goes everywhere and 
affects our way of living. Being part of our lives today, technology, although, rather ironically, 
is a means of spreading cultural information. [3] Due to globalization on the one hand and 
development of technology on the other hand, the economy nowadays has undergone great 
changes. Why economy is mentioned one might ask – because it is inevitable. Whatever we 
do reflects the economy – education, jobs, businesses, government decisions, even culture. 
Today we speak of informational economy. Today we even speak of a Third World war, 
although not in the sense of a war per se. We speak of informational mass destruction 
methods. All the Secret intelligence services are working at a rate no one can even imagine. 
Everything is known, nothing could be hidden. Despite the fact that everything around us 
becomes subordinated to one single political, economic or whatever power, culture still finds 
its way in the form of values, traditions and personal boundaries. It looks like a tiny stem 
which finds its way through a thick layer of concrete on the highway. Culture today is a need 
nonetheless the era we live in is money-oriented. The Bulgarian author Aleko Konstantinov 
has brilliantly said that people need to appreciate values, not value money.  

Among the very first examples of fighting against the unification caused by 
globalization was in 1975 when the French government accepts a series of laws about 
purism of the French language. According to these laws everyone who uses foreign words 
in publications and speeches shall be punished and sanctioned. [4] Back then France was 
already part of the European Economic Community, the predecessor of the European Union, 
and the values were about heterogeneity. Why France was so afraid of unification, why it 
was so eager to preserve its nationality and language and were there any signs for future 
globalization at all? These are questions we could only speculate about today.  

In this connection, a debate started from a questionnaire the several weeks ago. One 
of the questions there was ambiguous. It was the following: “What is the biggest advantage 
for Bulgaria after joining the EU?” Some of the answers were “travelling and studying abroad, 
access to the EU funds, access to the internal market”, etc. [5] The debate was about why 
do we say that we use internal market and in the same time label the other member states 
as “foreign”, how shall we name the other members of the EU and how to distinguish 
between them and the third countries and if we call the ones that are alike foreign, then what 
do we call the real foreigners. Globalization and integration were mentioned several times 
and I started wondering to what degree exactly these two processes affect my, Bulgarian, 
culture. Undoubtedly, it does affect us in some celebrations and everyday activities but the 
main differences come as a consequence from the religion and history and these are two 
features are hardly changeable. The past experience of a nation shapes the layers of its 
identity. Once it is formed it is hard to be changed. It is like a building – you need to put 
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stable foundations in order for the building to be resilient. In order for a nation to be resilient 
the customs need to be transparent over the centuries of existence. When I, as a Bulgarian 
student, go on student exchange in Germany, for instance, I will call the natives “foreigners” 
and they will call me that back. It is possible that we still strongly stick to our own cultures 
because we are afraid of what globalization would lead to. However, one thing is certain - 
our thinking will change in a more homogenous direction.  

Another example of how globalization process affects the Bulgarian culture is the 
emancipation of women in society which is a hot topic. Any average woman can easily 
escape from the family circle and start working wherever and whatever she wants and is 
qualified for. When communicating with the others it is needless to say that the cultural 
background is visible. One could easily escape from his/her environment but the 
environment never escapes from oneself. When born in a traditional family and trying to fit 
in the new environment, the frustration is great; it is like two eras clash. The moves towards 
social equality have consequently changed the requirements for the working force – higher 
education, multidisciplinary, multitasking, self-management, time management and many 
other multi and self-qualities.  

Globalization is one of its kind spill over which has already taken every sphere of our 
lives. Although we say that this phenomena leads to unification and homogeneity in the long 
run, the self- words are too many. When sticking to our traditions, we mostly refer to the 
community system, thus the hierarchical system; but people seem happier when surrounded 
by others. When the community and the globalized systems clash people are self-oriented, 
consequently money oriented. Hierarchical system this time is about power and money. 
Furthermore, power and money are governed by lawful norms. These norms are created by 
people and people come from certain cultural background. Culture and its layers have 
always affected the way decisions are made by the political leaders and it could be said that 
cultural norms are the basis for creating lawful norms.  Thus, it could be concluded that to a 
certain extent it is the culture that affects globalization.  
 

CONCLUSIONS AND FUTURE WORK 
After going through aspects like business, economy, geography and politics, it is 

evident that culture is everywhere. It is what keeps us as a nation and defines the course of 
our external and internal action, meaning the actions and attitudes towards the foreigners 
and towards the community. Globalization affects my, Bulgarian, culture as far as the 
connection with the rest of the world is concerned and even some everyday activities. The 
deepest roots of my pagan and Christian past are deep in each Bulgarian person, no matter 
where they are in the world. When one is born with the identity “Bulgarian”, they have it for 
life. Even Mr. Ignat Kaneff, the richest Bulgarian immigrant, who escaped from his 
motherland in seek for better life and has lived in Europe and in America for many years is 
still feeling a Bulgarian. In a recent interview for a national TV channel he said that he is 
Bulgarian and wherever he has gone, he has never denied that.  

Globalization is a very modern issue and even my specialty and courses revolve 
around this term. Globalization, according to me, does not mean unification anymore, as it 
was considered some years ago; instead it fits tighter in the context of closeness, 
brotherhood and cooperation. Globalization leads to more heterogeneity than unification as 
far as culture is concerned. Although there is not a strict definition, the term is extremely 
popular today and is used to describe the world today. Despite the fact that there are still 
places in the world that we know little about, the world is getting closer and closer. To finish, 
I’d like to give another example with the EU – it is not a coincidence that it is called “an ever 
closer Union”. Perhaps the EU is not the best example to illustrate globalization today, but 
it is a small world, placed on just one continent with 28 participants that wish to create 
something more in the context of a nation state with the means of shared understandings 
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and values and respect towards otherness. This is how much globalization affects my culture 
in the 21st century.  
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Bulgarian Proverbs of Wisdom and Folly: The paper analyzes the meaning and the moral messages 
of Bulgarian proverbs about wisdom and folly.  

Key words: Bulgarian proverbs, linguistic culturology, cultureme 
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Basic competences for successful presentation skills in a business environment: The paper 

describes the basic principles of how a business presentation should be prepared as well as the etiquette of 
the business environment. The required behavior of a business presenter is explained in details. The purpose 
of the paper is to educate and enhance one’s self confidence and ability to present, to increase the success 
rate and clarity of one’s presentation.  

Key words: Presentation skills, Business presentation, Business environment, Business etiquette  
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