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Factors influencing the electronic Word of Mouth: The following paper outlines the main 
theoretical points regarding some determinant factors and examines their influence on electronic Word-of-
Mouth. This paper aims to describe their main characteristics, to reveal their importance and give guidelines 
how they should be used by business organization that do not have experience in the field of electronic 
Word-of-Mouth. 

Key words: electronic Word-of-Mouth, traditional Word-of-Mouth, Determinant Factors, Referral 
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