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Segmentation of generating markets for tourist destination Bulgaria: The paper presented results 
-

accommodation of those tourists and achieved results for the first half of 2015 are briefly discussed. 
Generating countries are grouped in two specific criteria. On this basis are separate four major market 
segments. For each of them has been proposed the use of differentiated strategic approach.  
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 49 599 64 098 74 221 74 081 70 581 70 317 77 641 
 328 696 223 668 225 992 221 866 211 051 207 293 164 540 

 523 580 592 314 591 312 571 696 529 615 553 457 490 992 
 762 222 445 680 522 896 554 051 503 504 482 181 315 942 

 62 249 30 239 20 594 19 319 18 001 12 899 9 454 
 63 278 73 742 81 548 77 054 73 520 72 653 59 570 

 933 936 558 266 583 447 597 546 552 527 560 986 412 049 

 
83 685 48 533 50 897 44 592 103 112 344 011 356 787 

 104 114 86 153 206 708 316 100 254 890 27 401 27 762 
 242 478 231 491 308 736 350 969 481 539 566 733 562 664 

 155 646 102 769 173 750 213 898 242 707 269 079 273 249 
 29 233 25 376 26 670 21 570 106 282 185 292 238 258 
 69 423 66 584 95 256 129 083 209 902 248 740 220 798 

 97 050 99 563 123 505 134 016 90 712 96 853 125 369 
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